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STATISTICS FOR BUSINESS AND ECONOMICS Revised 12e brings together more than

twenty-five years of author experience, sound statistical methodology, a proven problem-scenario

approach, and meaningful applications to demonstrate how statistical information informs decisions

in the business world. Discover how the most trusted approach to statistics today is Simply Powerful

with the latest market-leading text from respected authors

Anderson/Sweeney/Williams/Camm/Cochran. STATISTICS FOR BUSINESS AND ECONOMICS

Revised 12e introduces sound statistical methodology within a strong applications setting. The

authors clearly demonstrate how statistical results provide insights into business decisions and

present solutions to contemporary business problems. New cases and more than 350 real business

examples and memorable exercises, 150 of which are new in this edition, present the latest

statistical data and business information. With this book's comprehensive coverage and unwavering

accuracy, you select the topics best for your course, including thorough coverage of the latest

versions of MiniTab 16 and Excel 2013, along with StatTools and other leading Excel 2013

statistical add-ins within chapter appendices. Author-written support materials and CengageNOW

online course management system provides time-saving, complete support to ensure student

understanding. Choose Anderson/Sweeney/Williams' STATISTICS FOR BUSINESS AND

ECONOMICS Revised 12e for the Simply Powerful statistical solution you need for your course.

Available with InfoTrac Student Collections http://gocengage.com/infotrac.
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Dr. David R. Anderson is a textbook author and Professor Emeritus of Quantitative Analysis in the

College of Business Administration at the University of Cincinnati. He has served as head of the

Department of Quantitative Analysis and Operations Management and as Associate Dean of the

College of Business Administration. He was also coordinator of the College's first Executive

Program. In addition to introductory statistics for business students, Dr. Anderson has taught

graduate-level courses in regression analysis, multivariate analysis, and management science. He

also has taught statistical courses at the Department of Labor in Washington, D.C. Professor

Anderson has received numerous honors for excellence in teaching and service to student

organizations. He is the coauthor of ten textbooks related to decision sciences and actively consults

with businesses in the areas of sampling and statistical methods. Born in Grand Forks, North

Dakota, he earned his BS, MS, and PhD degrees from Purdue University.Dr. Dennis J. Sweeney is

a leading textbook author, Professor Emeritus of Quantitative Analysis, and founder of the Center

for Productivity Improvement at the University of Cincinnati. He also served five years as head of

the Department of Quantitative Analysis and four years as Associate Dean of the College of

Business Administration. In addition, Dr. Sweeney has worked in the management science group at

Procter & Gamble and has been a visiting professor at Duke University. Dr. Sweeney has published

more than 30 articles in the area of management science and statistics. The National Science

Foundation, IBM, Procter & Gamble, Federated Department Stores, Kroger, and Cincinnati Gas &

Electric have funded his research, which has been published in Management Science, Operations

Research, Mathematical Programming, Decision Sciences, and other respected journals. Dr.

Sweeney is the co-author of ten textbooks in the areas of statistics, management science, linear

programming, and production and operations management. Born in Des Moines, Iowa, he earned a

B.S. degree from Drake University, graduating summa cum laude. He received his M.B.A. and

D.B.A. degrees from Indiana University, where he was an NDEA Fellow.Dr. Thomas A. Williams is a

well respected textbook author and Professor Emeritus of Management Science in the College of

Business at Rochester Institute of Technology, where he was the first chairman of the Decision

Sciences Department. He taught courses in management science and statistics, as well as

graduate courses in regression and decision analysis. Before joining the College of Business at RIT,

Dr. Williams served for seven years as a faculty member in the College of Business Administration

at the University of Cincinnati, where he developed the undergraduate program in Information



Systems and served as its coordinator. The co-author of 11 leading textbooks in the areas of

management science, statistics, production and operations management, and mathematics, Dr.

Williams has been a consultant for numerous Fortune 500 companies and has worked on projects

ranging from the use of data analysis to the development of large-scale regression models. He

earned his B.S. degree at Clarkson University and completed his graduate work at Rensselaer

Polytechnic Institute, where he received his M.S. and Ph.D. degrees.Jeffrey D. Camm is the Inmar

Presidential Chair and Associate Dean of Analytics in the School of Business at Wake Forest

University. Born in Cincinnati, Ohio, he holds a B.S. from Xavier University in Ohio, and a Ph.D.

from Clemson University. Prior to joining the faculty at Wake Forest, he served on the faculty of the

University of Cincinnati. He has also been a visiting scholar at Stanford University and a visiting

professor of business administration at the Tuck School of Business at Dartmouth College. Dr.

Camm has published more than 30 papers in the general area of optimization applied to problems in

operations management and marketing. He has published his research in Science, Management

Science, Operations Research, Interfaces, and other professional journals. Dr. Camm was named

the Dornoff Fellow of Teaching Excellence at the University of Cincinnati and he was the 2006

recipient of the INFORMS Prize for the Teaching of Operations Research Practice. A firm believer in

practicing what he preaches, he has served as an operations research consultant to numerous

companies and government agencies. From 2005 to 2010 he served as editor-in-chief of Interfaces

and has also served on the editorial board of INFORMS Transactions on Education.James J.

Cochran is Professor of Applied Statistics and the Rogers-Spivey Faculty Fellow at the University of

Alabama. Born in Dayton, Ohio, he earned his B.S., M.S., and M.B.A. degrees from Wright State

University and a Ph.D. from the University of Cincinnati. He has been at the University of Alabama

since 2014 and has been a visiting scholar at Stanford University, Universidad de Talca, the

University of South Africa and Pole Universitaire Leonard de Vinci.

The book is very detailed, but there are much better books out there that explain the material in a

less convoluted way. Had to use handouts and photocopies from other books for class work ,

because this book was just too verbose and needlessly complicated.

Not too bad, but I wish the selected answers in the back of the book also showed us how they did

the problems, so that when I got a different answer I would be able to see what I did differently or

wrong. I got this book for my stats class because this is the required text.



Good book for studying business statistics. A negative is that the book is huge and becomes a

hassle to carry in my backpack

Great book for learning business and econ oriented stats and probability! It helped me get a good

grade in MGMT 305 at Purdue University! It has good examples, ample practice problems, a

straightforward layout and all the guidance about stats software (Excel and Minitab) that one could

need!

Useless blabbering for statisticians being propped up with endless government student loans. All

information may be found on google, don't waste your time.

Does not meet my expectation to achieve my studies. I am returning the textbook after 3 days.

required for collage classes..

works great. does what it should
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